
How to Optimise your Website

FRONT PAGE SEO



1. Why Optimise

2. The Golden Rule of SEO

3. Mapping Your Keywords

4. Your HOME page

5. Where to Place Keywords on 
a webpage

6. And now, the Silver Rule of 
SEO!

7. Which Pages to do First?

8. Internal Linking

9. CHALLENGE TIME!
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The Magic of
Onsite Optimisation



Without ONSITE OPTIMISATION –
you’re going to miss the mark.
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Google: 

“Chinese bamboo legend”
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Why am I 
ranking for my 
CLIENTS’ 
names?!
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THE GOLDEN RULE OF SEO –

Aim to please the user, not 
Google
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STRAIGHT FROM 
THE HORSE’S (ie 
Google’s) MOUTH: 

What’s on your 
website COUNTS!

Optimize your content

Make your site interesting and useful

Creating compelling and useful content will likely 

influence your website more than any of the other 

factors …



Keyword Mapping:

Matching each 
keyword to a 
particular 
webpage or blog 
post
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YOUR HOME PAGE

“Give visitors the information they're 

looking for.

Provide high-quality content on your 

pages, especially your homepage. This is 

the single most important thing to do.” 

(EMPHASIS MINE)
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What a Difference Extra Copy Can Make!

“We typically ranked on page 5-6 …

I added just three more paragraphs of text … That moved us to page 1 or 2 for our 

best keywords!” 
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Instal 1 SEO Plugin
For example … 

1. Yoast

2. All in One SEO

3. Rank Math 
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Let’s talk about those TRAFFIC LIGHTS – don’t 
obsess over getting a green light!
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What Google Shows:

What I actually have in these fields:
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Start Optimising 
your Home Page:

1. Meta / SEO Title and

2. Meta / SEO Description

3. Can keywords be added in the footer?
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meta title 

and URL
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BUT … this is the keyword the page actually ranks 
best for! (Though SEO Consultant Brisbane is at #7)
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The KISS principle

Keep URLs short and simple!

What NOT to do:

Better:

https://www.harbourcityhealth.com/harbourcitysydneystaffmembers

https://www.harbourcityhealth.com/sydney-doctors
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https://www.harbourcityhealthprofessionals.com/harbourcitysydneyteam
https://www.harbourcityhealthprofessionals.com/harbourcitysydneyteam


meta title 

and URL

Page Title (H1)
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meta title 

and URL

Page Title (H1)

above the fold

image title

alt text

Subheading (H2)
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E.E.A.T.

Experience 

+

Expertise

+

Authority 

+

Trust

The Silver Rule of SEO !

Google says:

Make your expertise and 

authoritativeness clear … 

Expertise and authoritativeness of 

a site increases its quality. Be 

sure that content on your site is 

created or edited by people with 

expertise in the topic. For 

example, providing expert or 

experienced sources, can help 

users understand articles' 

expertise.
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… Rest of article ….

Example 
of an 

Author 
Bio
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… Rest of article ….

Example 
of 

References 
for 

Medical 
website

©JANET CAMILLERI - FRONT PAGE SEO



And don’t forget your CTA! 
(Call to Action)

• Contact Us

• Download our checklist

• Sign up for our newsletter

• Check out our products

• Follow us on Facebook

• Book an appointment
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Avoid Keyword Stuffing!
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Which pages 
should we 
optimise 
first?
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/

1 .Home page 2. Services or 
Category page/s

3. About page 4. Blog Posts
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Internal Links: 
show Google 
which pages are 
important to you
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Example 
of using 
internal 

links

Anchor Text: the visible text you use for the link. This tells users and Google 

something about the page you're linking to. For example - “treatment” above links 

to the page of Services (which is optimised for the keyword “chiropractic 

treatment”).
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ONSITE 
OPTIMISATION: 
This is where the 
MAGIC happens!
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July 2025 September 2025



Now it’s time to 
find out for 
yourself …
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THIS MONTH’S 
CHALLENGE

Optimise your home page 
and 2 other pages on your 
website.

Then keep an eye on your 
rankings and report back to 
our Facebook group!
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The 72 Hour 
Rule
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Go forth and optimise!

©JANET CAMILLERI - FRONT PAGE SEO


	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26: And don’t forget your CTA!  (Call to Action)
	Slide 27: Avoid Keyword Stuffing!
	Slide 28: Which pages should we optimise first?
	Slide 29
	Slide 30: Internal Links: show Google which pages are important to you 
	Slide 31
	Slide 32: ONSITE OPTIMISATION:  This is where the MAGIC happens!
	Slide 33: Now it’s time to find out for yourself …
	Slide 34: THIS MONTH’S CHALLENGE
	Slide 35: The 72 Hour Rule
	Slide 36: Go forth and optimise!


